
This is the first of our new quarterly updates forThis is the first of our new quarterly updates for
shareholders (and for anyone else who is interestedshareholders (and for anyone else who is interested
in what is going on at ATC). We are delighted toin what is going on at ATC). We are delighted to
welcome all new shareholders who joined us in Julywelcome all new shareholders who joined us in July
and, of course, remain grateful to those whoand, of course, remain grateful to those who
supported our pre-IPO and IPO fundraising roundssupported our pre-IPO and IPO fundraising rounds
and who have continued to offer support to theand who have continued to offer support to the
Group.Group.

Since the fundraise closed in July, work hasSince the fundraise closed in July, work has
continued to develop and interrogate prospectivecontinued to develop and interrogate prospective
commercial opportunities across the Group’s keycommercial opportunities across the Group’s key
divisions – Artist Representation, Services and Livedivisions – Artist Representation, Services and Live
Events. As noted in our shareholder presentations inEvents. As noted in our shareholder presentations in
June, we are also likely to develop a 4th divisionJune, we are also likely to develop a 4th division
which will seek to solidify our ideas around rightswhich will seek to solidify our ideas around rights
ownership/IP over the coming months. I look forwardownership/IP over the coming months. I look forward
to updating you in due course on the progress of theto updating you in due course on the progress of the
opportunities that we have identified in all areas.opportunities that we have identified in all areas.    

The integration of Sandbag into the Group, followingThe integration of Sandbag into the Group, following
our acquisition of a 60% stake in July, has beenour acquisition of a 60% stake in July, has been
smooth. The collaboration of the directors ofsmooth. The collaboration of the directors of
Sandbag with ATC senior management has alreadySandbag with ATC senior management has already
had a positive impact on strategic discussions acrosshad a positive impact on strategic discussions across
the Group as we look to maximise efficiencies, growthe Group as we look to maximise efficiencies, grow
margins, and source new opportunities. The addedmargins, and source new opportunities. The added
strength that the Sandbag business brings to ourstrength that the Sandbag business brings to our
‘Direct to Consumer’ focus will be a key strategic‘Direct to Consumer’ focus will be a key strategic
plank of our future growth and their roster of overplank of our future growth and their roster of over
200 clients, when added to our 600+ clients across200 clients, when added to our 600+ clients across
artist and live representation, certainly delivers aartist and live representation, certainly delivers a
substantial boost to our operations.substantial boost to our operations.

We continue to assess and consider festival andWe continue to assess and consider festival and
venue options in line with our strategy to expand ourvenue options in line with our strategy to expand our
services into event ownership, with our wide industryservices into event ownership, with our wide industry
reach providing proprietary market intelligence. Wereach providing proprietary market intelligence. We
have a number of exciting developments in thehave a number of exciting developments in the
pipeline which are progressing and will provide anpipeline which are progressing and will provide an
update when appropriate.update when appropriate.  Autumn
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https://atcmanagement.us1.list-manage.com/track/click?u=c76b887f63ad1aecf417c8d44&id=cec935c75b&e=696124558e


Adam Driscoll
CEO

https://polaris.brighterir.com/public/atc_group/news/rns/story/w09jpzw


About ATC Group

All Things Considered (‘ATC’) Group Plc is an independent music company housing talent
management, live booking, livestreaming and talent services within the same group.
The Group is headquartered in London, with offices in Los Angeles, New York and Copenhagen.
ATC Group Plc is led by an experienced management team who have operated across multiple
music industry sectors.

The Group has an established, long-standing client base which, together with innovative new
offerings, gives the Directors confidence that the company is well positioned to capitalise on the
opportunities emerging from a disrupted music industry.

All industry income is ultimately derived from the activities of the artist and the move to being in
business across all revenue categories with ‘empowered creators’ remains an industry trend. The
Group’s business units have been developed with the strategic goal of ensuring that the Group
can be at the forefront of this evolution, with artists able to engage via specific services or to take
a more integrated approach. We continue to focus on building out our offering with
complementary services that provide strategic and commercial cross-sell opportunities for other
Group businesses. We believe there is substantial opportunity to co-create, co-produce and
deliver new IP via events and experiences, underpinned by our multi-service approach across key
revenue strands.

 The ‘flywheel’ outlined below is a pictorial representation of our business development strategy.
We are fully aligned with our artist clients and aim to increase the commercial impact of artists
that we represent alongside bringing new clients to the Group. Over time, these relationships will
enable us to create content and build our direct-to-fan engagement model which will raise
margins and generate increased recurring revenues. We expect, through this model, to deliver
higher returns on invested capital over the medium term.
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